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Abstract: Women continue to face discrimination due to stereotypes that
place them at a disadvantage compared to men. However, not all women
are stereotyped alike; instead, they are categorized into three main subtypes:
traditional women (e.g., housewives), non-traditional women (e.g., career
women) and sexy women. This study applies the stereotype content model
(SCM) to examine how a sample of adolescents perceives the three subtypes
of women in terms of status and competition, the content of the stereotypes
and the emotions they feel towards the subtypes. The sample consisted of 221
adolescents, which was reduced to 163 participants (53.7% girls) between the
ages of 12 and 18. Results show that sexy women are the most undervalued of
the three. Likewise, housewives and career women are perceived more posi-
tively than in previous research with the adult population.

Keywords: adolescents; stereotype content model (SCM); female subtypes

Resumen: Las mujeres continuan siendo objeto de discriminacion debido a la
asignacion de estereotipos que las sitia en desventaja respecto a los hombres.
Sin embargo, no todas las mujeres son estereotipadas del mismo modo, sino
que son categorizadas en tres subtipos principales: mujeres tradicionales (p.e.,
amas de casa), mujeres no tradicionales (p.e., profesionales) y mujeres sexys.
El presente estudio aplica el modelo del contenido de los estereotipos (MCE)
para examinar como una muestra de adolescentes percibe a los tres subtipos
de mujer en términos de estatus y competicion, el contenido de los estereo-
tipos que mantienen hacia ellas y las emociones que les suscitan. La muestra
estaba formada por 221 adolescentes, quedando reducida a 163 participantes
(53.7% chicas), con edades comprendidas entre los 12 y los 18 afios. Los
resultados revelan que la mujer sexy es la mas devaluada de las tres.
Asimismo, se observa una percepcion mas positiva del ama de casa y de la
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mujer profesional en comparacion con los resultados obtenidos en investiga-
ciones con muestras de adultos.

Palabras clave: adolescentes; modelo del contenido de los estereotipos
(MCE); subtipos femeninos

Despite the advances in equality between men and women, the latter continue to
be the target of discrimination, partly due to the assignment of stereotypes that
place them at a disadvantage compared to men (see, for example, Cuadrado, 2004;
Lopez-Saez & Lisbona, 2009; Lopez-Saez, Morales, & Lisbona, 2008). Thus,
agency, which is related to qualities such as dynamism and decision-making, and
communion, which entails characteristics such as care and affect, are dimensions
that are traditionally associated with masculinity and femininity, respectively (see
Cuddy, Fiske, & Glick, 2008). This distinction, in turn, emerges from the one
pointed out by Parsons and Bales (1955) between the instrumental role orientation
related to productivity, efficacy and independence, and the expressive role orien-
tation associated with affective/emotional and relational aspects.

However, a series of studies suggests that not all women are stereotyped
equally; rather they are categorized into three main clusters: traditional women
(e.g., housewives), non-traditional women (e.g., career women) and sexy women
(Altermatt, DeWall, & Leskinen, 2003; Deaux, Winton, Crowley, & Lewis, 1985;
Glick, Larsen, Johnson, & Branstiter, 2005; Six & Eckes, 1991).

In the same vein, the stereotype content model (SCM) (Fiske, Cuddy, Glick, &
Xu, 2002; Fiske, Xu, Cuddy, & Glick, 1999) posits that all social groups are
stereotyped based on two dimensions: warmth and competence. Warmth helps us
to anticipate others’ intentions towards us and encompasses qualities such as honesty
and affection, while competence helps us to ascertain others’ abilities in order to
understand their intentions or objectives, and it includes qualities such as efficiency
and intelligence. Cuddy et al. (2008) note that communion is closely related to the
warmth dimension, but agency is not necessarily closely associated with the compe-
tence dimension. Thus, agency refers to performing an action effectively, while
competence alludes to having skills and abilities, which can take shape in both
potential and real action. In Spain, a priming paradigm was used to prove that
competence is a more important dimension for evaluating men and sociability for
evaluating women (de Lemus, Moya, Bukowski, & Lupiaiiez, 2008).

Both dimensions derive from the structure of intergroup relations, specifically
interdependency, which can be either cooperative or competitive, and from per-
ceived status. Non-competitive groups are evaluated as warm, while competitive
groups are perceived to be ‘cold’. High-status groups are evaluated as competent,
while low-status groups are felt to be incompetent.

Generally speaking, the studies that have been performed in this field have
revealed that the majority of groups are stereotyped as high in one of the dimensions
and low in the other (e.g., Altermatt et al., 2003; Cuddy et al., 2009; Fiske et al.,
2002). That is, we hold ambivalent stereotypes regarding most people belonging to
different social groups. This is a fundamental contribution from this model, as it
overcomes the traditional view that conceptualized prejudice as univalent antipathy:.
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In the studies conducted by the authors of the model with numerous social groups
(including several female subtypes) in the United States (see Cuddy et al., 2008),
the results confirmed that housewives received evaluations that were high in
warmth and low in competence, while non-traditional women (career women and
feminists) are evaluated as high in competence and low in warmth. Likewise, in line
with the model’s predictions, the participants perceived housewives as having low
status and being non-competitive, and non-traditional women (career women and
feminists) as having high status and being competitive (Fiske et al., 1999, 2002).
With regard to sexy women, they are usually evaluated as being low in competence
(Altermatt et al., 2003; Deaux et al., 1985; Glick et al., 2005; Graff, Murnen, &
Smolak, 2012; Loughnan et al., 2010). Likewise, Heflick, Goldenberg, Cooper and
Puvia (2011) found that women were perceived as being less competent and less
warm and moral when the participants were instructed to pay attention to the
appearance of both men and women.

Recent studies that have more deeply examined the content of the stereotyped
dimensions identified in the stereotype content model (Brambilla, Rusconi, Sacchi, &
Cherubini, 2011; Brambilla, Sacchi, Rusconi, Cherubini, & Yzerbyt, 2012; Leach,
Ellemers, & Barreto, 2007) have revealed the importance of a third dimension,
namely morality, in the group evaluations. This dimension had previously been
identified by Wojciszke (1994), who stressed its prevalence over competence in
evaluations of others (Wojciszke, Bazinska, & Jaworski, 1998). Leach et al. (2007)
experimentally demonstrated that the warmth dimension encompasses two distinct
aspects: sociability and morality. The former refers to forging relationships with
others, and it includes features like kindness and/or friendliness, while the latter refers
to the perceived correctness of the members of the group being evaluated, and it
includes features like honesty, sincerity and trustworthiness. The studies have also
revealed the prime and distinct role played by morality with regard to sociability and
competence in the formation of impressions of other individuals (Brambilla, Rusconi
et al., 2011) or groups (Brambilla et al., 2012). Given the importance of morality, in
our research we shall include this dimension of the stereotypes.

The SCM also shows that the four combinations of high vs. low warmth and
high vs. low competence elicit four different emotional responses: admiration,
contempt, envy and pity. Specifically, groups stereotyped as both warm and
competent (such as endogroups) arouse admiration, while groups stereotyped as
incompetent and cold (such as the homeless) arouse contempt.

The emotional responses that interest us the most are the ambivalent ones,
which stem from the equally ambivalent stereotypes into which different subtypes
of women fall (Eckes, 2002; Fiske et al., 1999, 2002). Specifically, the members
of groups stereotyped as competent and cold elicit envy. Non-traditional women
(such as career women) fit within this category because in some cases they are
perceived as having the control traditionally attributed to men (Glick & Fiske,
2001). In contrast, the members of groups stereotyped as warm but not competent,
such as housewives, elicit pity (Cuddy et al., 2008; Fiske et al., 2002).

There are only a handful of studies applying the SCM specifically to groups of
women: the one conducted by Eckes (2002) on the perception of different female
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subgroups in Germany, and the one by Brambilla, Carnaghi, and Ravenna (2011)
on the perception of different subgroups of lesbians in Italy. Eckes’ results (2002)
confirmed that the female subtypes were rated as high in one dimension and low
in another. Specifically, housewives were the subtype perceived as the warmest
yet least competent, while career women were the subtypes perceived as the most
competent but the least warm. The results of the study by Brambilla, Carnaghi
et al. (2011) also revealed that the evaluations of lesbian subtypes varied along the
dimensions of warmth and competence. In Spain, studies have been conducted on
the three main female subtypes (traditional women, career women and sexy
women) in terms of the features of competence and sociability, among other
factors (Gomez-Berrocal, Cuadrado, Navas, Quiles, & Morera, 2011; Quiles
et al., 2008). These studies have generally confirmed that housewives are attrib-
uted more characteristics related to sociability, career women are viewed as more
competent, and sexy women are perceived as more incompetent.

In short, even though it has been shown that people hold different conceptions of
particular women along the dimensions of warmth and competence, no studies have
been conducted that include the other fundamental component of the SCM — the four
emotional patterns — or the stereotypical dimension of morality when evaluating
specific groups of women. What is more, we are aware of no studies in which the SCM
has been applied to a group of adolescents. In our opinion, it is particularly important
to research gender issues in teen samples because at this stage in life individuals begin
to embark upon their first couple relationships and there is a rise in the levels of sexism
(de Lemus, Moya, & Glick, 2010; Glick & Hilt, 2000), which can also negatively
influence girls’ choice of professional goals (Montafiés et al., 2012).

Therefore, our overall objective is to research the status and competition with
which adolescents view the different female subtypes (housewives, career women
and sexy women), the content of the stereotypes they hold towards these subtypes
(based on the dimensions of competence, sociability and morality) and the emo-
tions these women arouse (based on the four patterns identified in the SCM:
admiration, contempt, envy and pity). We shall also study whether there are any
differences in these evaluations according to the adolescents’ sex. Likewise, we
shall also examine the relationships among the sociostructural variables and the
stereotyped dimensions, and among these dimensions and emotions. In our view,
the results may provide us with relevant information on the application of the
SCM in samples of adolescents, which might be of interest when designing
gender interventions in the educational setting.

Method
Participants

The sample used for this study was 221 adolescents, which was reduced to 163
participants (those who did not correctly identify the type of women they were
supposed to evaluate were eliminated), 53.7% of whom were girls and the remainder
boys. A total of 51 participants filled out the questionnaire on housewives (54.9%
girls), 66 participants filled out the questionnaire on career women (56.1% girls) and
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46 participants filled out the questionnaire on sexy women (48.9% girls). No statis-
tically significant differences were found in these three groups in terms of either sex
(p > .29) or age (p > .54). They were all students at a public school in the Spanish
province of Malaga. Their ages ranged from 12 to 18 (M = 14.33; SD = 1.11). There
were no statistically significant differences in age between boys and girls (p > .05). A
total of 109 participants (67.7%) were Spaniards, while the others were distributed
among different nationalities (including Argentine 5%, Colombian 3.7%, British
3.7%, Russian 3.1%, Moroccan 2.5%, Brazilian 1.9%, Romanian 1.9% and
Uruguayan 1.2%). These participants indicated that their average age when they
arrived in Spain was 7.06 years old (SD = 4.20). The analyses revealed that there were
no statistically significant differences in the variables of the study according to the
participants’ nationality (p > .05).

Instrument and procedure

A questionnaire was developed with three versions: one for traditional women
(housewives), one for career women and one for sexy women. The participants filled
out one of the three versions of this questionnaire. The instructions told the partici-
pants to read the description of one of the female types (which appeared on the first
page of the questionnaire) and to answer the questions based on this type of woman.
In the case of housewives, the participants were given the following description:

Ana is sweet, sensitive and affectionate. She is always willing to help others. She is
in charge of caring for the children, keeping everything tidy at home, and cooking
and cleaning. Ana is also known for her loyalty and the enormous devotion she feels
towards her family, with whom she spends the bulk of her time.

In the questionnaire to evaluate career women, the participants read the following
description:

Ana is an independent woman with a university degree. She always fights hard to
reach her goals since she is hardworking, resolute and ambitious. Ana is also very
self-confident and independent.

Finally, the participants who were asked to evaluate sexy women were given this
description:

Ana is an attractive, seductive and rather flirtatious woman. She is very concerned
with her physical appearance: she likes to take care of herself and is always
fashionably dressed. Not only is she pretty, she also has a wonderful figure. She
loves to flirt with men.

These descriptions were devised based on the studies by Altermatt et al. (2003),
Deaux et al. (1985), DeWall, Altermatt, and Thompson (2005) and Wade and
Brewer (2006).
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The questionnaires included a series of scales to measure different variables,
which were presented in the following order.

Perception of status

Perception of status was measured with three items adapted from the study
conducted by Fiske et al. (2002): ‘To what extent are the jobs usually held by
women like Ana prestigious?’, ‘Generally speaking, how monetarily successful
are women like Ana?’ and ‘What educational level do women like Ana have?’
The participants responded using a 5-point Likert scale with alternatives ranging
from 1 (not at all) to 5 (a lot) in the first two items, and from 1 (very low) to 5
(very high) in the last item. The Cronbach’s alpha of this measurement was .66.

Perception of competition

Perception of competition was measured with three items adapted from the study
conducted by Fiske et al. (2002): “Women like Ana have privileges that make
things more difficult for people like me’, ‘The more power women like Ana have,
the less power people like me have’, and ‘The resources earmarked for women
like Ana are resources that are taken away from people like me’. The participants
had to indicate their degree of agreement with each item using a 5-point Likert
scale (1 = totally disagree, 5 = totally agree). This measurement showed a
Cronbach’s alpha of .79.

Stereotypes

For the stereotypes measurement, we used an 18-item scale developed based on
the studies by Fiske et al. (2002), Leach et al. (2007) and Brambilla, Rusconi et al.
(2011). The participants were presented with the following instructions: ‘Think
about women like Ana and tell us to what extent you think that the following
characteristics describe her’. To do so, they had to use a 5-point Likert scale
(1 = not at all, 5 = a lot). The six items that measure morality (they are honest,
trustworthy, sincere, respectful, righteous, well-intentioned people) showed a
Cronbach’s alpha of .92. The six items that measure sociability (they are kind,
friendly, helpful, warm, likeable, good-natured people) showed a Cronbach’s
alpha of .81. Finally, the six items used to measure competence (they are
confident, intelligent, skillful, efficient, capable, competent people) showed a
Cronbach’s alpha of .76.

Emotions

A scale of 24 emotions extracted from the studies by Fiske et al. (2002) was used.
The participants were given the following instructions: ‘Think about women like
Ana and tell us to what extent you feel or have felt each of the following emotions
towards them’. The participants responded by using a 5-point Likert scale (1 = not
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at all, 5 = a lot). The eight items that measured admiration (admiration, under-
standing, respect, comfort, pride, affection, inspiration and security) showed a
Cronbach’s alpha of .83. The 12 items that measured contempt (disappointment,
fear, unease, anger, disgust, hatred, frustration, resentment, contempt, shame,
tension and anxiety) showed a Cronbach’s alpha of .90. Finally, the two items
used to measure pity (pity and compassion) and the two used to measure envy
(envy and jealousy) showed a Cronbach’s alpha of .46 and .83, respectively.

Sociodemographic variables

Finally, the participants indicated their sex, age, year at school, home country and
age when they arrived in Spain if they had been born abroad.

Once the scales had been filled out, the participants had to choose the label
that they believed best fit the woman described at the start of the questionnaire
which they had evaluated: housewife, career woman or sexy. If the description
they had read did not match the label they chose, the questionnaire was
eliminated.

The questionnaires were administered by the researchers during class time to
students in all four levels of compulsory secondary education at a school in the
province of Malaga. Participation in the study was voluntary. The average time
needed to fill out the questionnaires was 30 minutes. The participants were
assured that their answers would be confidential and anonymous, and they were
randomly assigned one of the three versions of the questionnaire.

Data analysis

The internal consistency of the scales was tested using the Cronbach’s alpha
coefficient. In order to check the effect of the adolescents’ sex and the type of
woman evaluated on the sociostructural variables, two ANOVAs were conducted
with ‘sex of participant’ and ‘type of woman evaluated’ (housewife, career
woman and sexy) as the independent variables and the two sociostructural vari-
ables (status and competition) as the dependent variables. Likewise, to study the
effect of the type of woman evaluated on the stereotyped dimensions (compe-
tence, sociability and morality) and emotions (admiration, contempt, envy and
pity), we conducted two repeated measures ANOVAs. The first had the three
‘stereotypical dimensions’ as the intrasubject factor and the ‘type of woman
evaluated’ as the intersubject factor. In the second, ‘emotions’ were included in
the analysis as the intrasubject factor and the ‘subtype of woman evaluated’ as the
intersubject factor. In all cases, Levene’s test was used to check with fulfilment of
the assumption of homoscedasticity. The Scheffé and Bonferroni tests were
applied to analyse multiple comparisons and the Student’s t-test was used to
study the differences between two means. Finally, the bivariate correlations
were analysed using the Pearson correlation coefficient between the sociostruc-
tural variables and the dimensions of the stereotypes, and between these dimen-
sions and emotions.



Downloaded by [Isabel Cuadrado Guirado] at 10:19 16 June 2014

8 1. Cuadrado-Guirado and E. Lopez-Turrillo

Results
Sociostructural variables: status and competition

The two-factor ANOVA (Participants’ sex x Type of woman evaluated) performed
on the status variable revealed the existence of a principal effect on the type of
woman, F(2, 158) = 43.09, p < .001, nzp = .36. The post hoc analyses (Scheffé
tests) showed that career women were evaluated with significantly higher scores
on the status variable than the other two types of women (p < .001), and that
housewives earned significantly lower scores on status than sexy women
(p <.001).

The ANOVA performed on the competition variable also revealed the exis-
tence of a principal effect on the type of woman evaluated, F(2, 158) = 14.71,
p <.001, nzp =.16. The Scheffé test showed that housewives earned significantly
lower scores on this variable than the two other types of women (p < .02), and that
sexy women were evaluated as the most competitive, even more than career
women (p = .006). See Table 1.

Stereotypes: competence, sociability and morality

The repeated measures ANOVA revealed a principal effect in the ‘subtype of
woman evaluated’ factor, F(2, 157) = 65.73, p < .001, nzp = .46. The post hoc
analyses with Bonferroni tests showed that the participants evaluated housewives
and career women more positively than sexy women (p < .001 in both cases),
while there were no differences between housewives and career
women (p = .36).

Table 1. Descriptive statistics of the SCM variables according to the subtype of woman
evaluated.

Career
Housewife women Sexy Total

M SD M SD M SD M SD

Sociostructural variables

Status 2.73 74 389 50 324 g7 335 .82

Competition 1.81 82 229 8 287 1.08 230 .99
Stereotypes

Competence 3.65 S 418 55 3.1 80 3.71 .76

Sociability 4.26 S50 3.64 62 3.07 70 3.67 .76

Morality 4.14 .65 376 .63 245 a7 351 .96
Emotions

Admiration 3.59 74 342 72 233 73 3.16 .90

Pity 272 126 194 93 220 g7 225 1.05

Contempt 1.46 .60 144 53 207 .80  1.63 .69

Envy 1.40 79 175 94 184 1.18 1.67 .99

Note: The scores range from 1 to 5; the higher the score, the higher the evaluation.
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The analysis also revealed a principal effect for the ‘dimensions of the stereo-
types’ variable, F(2, 314) = 10.65, p < .001, nzp = .06. The Bonferroni test
revealed that all three subtypes of women were generally evaluated as more
competent than moral (p = .002) and more sociable than moral (p < .001).
There were no significant differences in the evaluations of competence and
sociability (p = 1).

The effect of interaction found between the subtype of woman evaluated
and the three dimensions of stereotypes, F(4, 314) = 36.99, p < .001,
n2p = .32, and the corresponding post hoc analyses revealed that sexy
women were attributed more competence than morality and more sociability
than morality (p < .001 in both cases). Housewives were evaluated as
significantly less competent than sociable and moral (p < .001 in both
cases). Finally, the opposite pattern emerged in career women: they were
evaluated as significantly more competent than sociable and moral
(p < .001 in both cases).

Finally, the post hoc analyses showed that there were statistically significant
differences in the evaluations of the three subtypes of women in the three
stereotypical dimensions. Competence was assigned significantly more to career
women than to housewives and sexy women, and more to housewives than to
sexy women (p < .001 in all cases). Both sociability and morality were assigned
significantly more to housewives than to career women (p < .011) and sexy
women (p < .001), and more to career women than sexy women (p < .001 in
both cases). See Table 1.

Emotions

The repeated measures ANOVA revealed that there was no effect from the
‘subtype of woman evaluated’ factor, F(2, 156) = 1.79, p = .17, nzp = .02.
However, we did find a main effect from the ‘emotions’ factor, F(3,
468) = 121.17, p < .001, n2p = .44. The post hoc Bonferroni test revealed
that the admiration felt towards the three subtypes of women was generally
significantly higher than the other emotions (p < .001). What is more, contempt
was felt significantly less than pity (p < .001) and pity more than envy
(» < .001). There were no significant differences between contempt and
envy (p = 1).

We did find an interaction effect between the subtype of woman evaluated and
the four emotions, F(6, 468) = 20.80, p < .001; nzp = .21. The post hoc analyses
revealed that significantly more admiration was felt towards housewives and
career women than other emotions (p < .001 in all cases). In the case of sexy
women, there were only differences between admiration and envy (p = .04), with
the first receiving higher scores. Likewise, less contempt than pity was felt
towards housewives (p < .001) and career women (p = .001), and the latter
were also the target of less contempt than envy (p = .04). Finally, housewives
were the only subtype that generated significantly more pity than envy (p <.001).
See Table 1.
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Differences in the variables studied according to the sex of the participant

The analyses performed revealed that of all the variables measured, there were
only statistically significant differences according to the sex of the participants in
the competence dimension. Specifically, the male adolescents evaluated house-
wives (M = 3.83, DT = .44) as significantly more competent than the female
adolescents did (M = 3.49, DT = .52), t(46) = 2.37, p = .02, r = .33,

Relationships between sociostructural variables and stereotyped dimensions

As can be seen in Table 2, when the analyses were performed by female subtype,
we only found statistically significant correlations for sexy women. Specifically,
status correlates positively with competence, and competition correlates nega-
tively with morality. These relationships are still significant when we consider
the sample as a whole, and furthermore, competition is negatively related to
competence and sociability.

Relationships between stereotyped dimensions and emotions

Table 3 reveals that admiration is positively and significantly related to all three
dimensions of the stereotypes in all three female subtypes, except to competence
in career women. Contempt is only significantly and negatively related to morality
in sexy women. Pity only correlates positively and significantly with sociability in
career women. Envy is not related to any of the dimensions of the stereotypes in
any of the three subtypes.

Discussion

Our overarching goal was to research the perceived status and competition, the
content of the stereotypes and the emotions that different subtypes of women
(housewives, career women and sexy women) arouse in a sample of adolescents.

The results show first that housewives are the subtype perceived as having the
least status and competition, career women as having the highest status and sexy
women as the most competitive. These results are partly congruent with the results
of other studies (Eckes, 2002; Fiske et al., 1999, 2002), in which housewives are
assigned lower status and competition, while career women are evaluated with
higher levels of these two variables. The fact that sexy women are perceived as
the most competitive — even more competitive than career women — may be
explained by the low morality attributed to them, because only in this subtype did
the participants negatively relate this dimension of the stereotypes with
competition.

The relationships between the sociostructural variables and the stereotypical
dimensions in the sample as a whole are coherent with previous findings (see
Cuddy et al., 2008) and are in line with the predictions of the SCM: the higher the
status the higher the competence, and the higher the competition the lower the
warmth. However, in the analysis by subtypes, these relationships only appear in
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Table 3. Bivariate correlations between emotions and the dimensions of the stereotypes.

Admiration Contempt Pity Envy

HW Cw S HW CwW S HW Cw S HW CW S

Comp. .49** .09  .49** -02 —-17 =20 —-.07 —-12 —-12 .07 —.04 —.14
Sociab. 41%* .49** 36%* —-22 —15 —.08 26 .25% 04 —-.18 -—.11 —-.05
Moral. .48%* .45%% S53** —-10 -.13 =30* .17 24 —-18 —-09 .04 .02

Note: *p < .05; **p < .01. The statistically significant correlations are highlighted in bold. HW:
Housewife; CW: Career women; S: Sexy.

sexy women, so more studies should be conducted in this vein in order to
ascertain whether this absence of relationships in the other two subtypes is
reproduced or whether it is due to the specific characteristics of our sample.

Housewives are the female subtype perceived as the warmest (higher socia-
bility and morality) but not the least competent. However, housewives are attrib-
uted less competence than sociability and morality. Thus, housewives are the type
of women that arouse the most pity, echoing the results in other studies (Fiske
et al., 2002). However, just as with career women, admiration is the emotion felt
towards housewives the most frequently. This demonstrates that ambivalence,
which appears in both the stereotypical dimensions and the emotions we feel
towards the different groups, is also common in the adolescents’ evaluations of
the female subtypes. The admiration generated by this subtype is positively
related to the stereotypical evaluations it receives: the higher the competence,
sociability and morality, the more admiration a subtype arouses.

The results also reveal that male adolescents attribute more competence to
housewives than their female counterparts do. Female adolescents might maintain
a perception of household chores as activities less related to competence in an
attempt to reject the role traditionally assigned to women. That is, given that they
are evaluating members of their gender endogroup, the stereotypes that girls hold
towards other women will be affected by their own goals and objectives (see
Montafiés et al., 2012) due to their influence in the girls’ construction of their
identity as women (see Cross & Madson, 1997). This is the only case in which we
have found differences according to the adolescents’ sex. Therefore, generally
speaking, our results are fairly homogeneous between females and males, which
may be a sign of headway towards increasingly egalitarian education in values
and attitudes.

In line with previous results (Altermatt et al., 2003; Fiske et al., 2002), career
women are regarded as the most competent of the three female subtypes, and they
receive evaluations on warmth somewhere between housewives and sexy women.
Even though they should arouse more envy than any other emotion, admiration is
the emotion felt the most towards career women, and it is positively related in
their case with warmth (sociability and morality) but not with competence. It is
fairly likely that the competence attributed to career women is not related to the
admiration they generate, because this is a stereotype so often applied to them



Downloaded by [Isabel Cuadrado Guirado] at 10:19 16 June 2014

Adolescents’ evaluations of female subtypes / Evaluaciones de adolescentes de subtipos femeninos 13

(Eckes, 2002; Fiske et al., 2002) that it does not inspire positive emotions. We
also find that the higher the perceived sociability, the higher the pity aroused by
this female subtype. Given that this emotion is positively associated with warmth
(it is felt towards warm and incompetent groups; see, for example, Fiske et al.,
2002), this is a logical result. The fact that it only occurs in evaluations of career
women implies that showing themselves to be friendly or helpful does not
particularly benefit this subtype.

Our results on these two female subtypes show that housewives are attributed
greater competence and career women greater warmth than what we might have
expected based on previous studies (Eckes, 2002; Fiske et al., 2002; Quiles et al.,
2008). These results may be explained as the result of the malleability of stereo-
types or the decisive influence of the context when making judgements on men
and women (see, for example, de Lemus, 2007). Thus, de Lemus (2007) demon-
strated that competence is automatically activated more than warmth when a man
or woman is judged in their traditional setting (office or kitchen). In counter-
stereotypical contexts, warmth is activated more. That is, as the author explains, in
the context of an office, women are considered warm due to their association with
low-status roles in this setting (i.e., secretaries). In the context of the kitchen,
women’s competence in the chores they have traditionally done comes to the fore
more than their warmth.

Sexy women are perceived as the least moral subtype, in line with the results
of previous studies (Altermatt et al., 2003; DeWall et al., 2005; Heflick et al.,
2011). Apparently, being physically attractive poses an obstacle in the lives of
many women, who are perceived as not very honest, honourable or sincere. In
addition to the lack of morality, sexy women also tend to be perceived as less
intelligent, capable, skilled and, in short, less competent (Altermatt et al., 2003;
Glick et al., 2005; Gémez-Berrocal et al., 2011; Graff et al., 2012; Heflick et al.,
2011; Quiles et al., 2008), as occurred in our sample. Sexy women are also the
subtype perceived as the least sociable. These results may be explained by
recalling that, as has been experimentally proven (Heflick et al., 2011), women
are evaluated on their physical appearance more than men, and this only has
negative consequences for women. In fact, of the three subtypes studied, sexy
women are the ones that arouse the least admiration and most contempt, which are
logical results if we consider that in this subtype admiration is positively related to
the three dimensions of the stereotypes, and that the lower the perceived morality,
the more contempt is felt.

This study provides specific information on the content of the stereotypes and
emotions aroused by the three subtypes of women in adolescent males and
females. Theoretically, it expands our knowledge of the evaluation of these
subtypes by applying an extended version of the SCM (see Lopez-Rodriguez,
Cuadrado, & Navas, 2013), which considers the two dimensions into which
warmth can be divided, as well as the four dimensions of emotions. It also enables
us to determine how the SCM operates in the adolescent population.

The main practical implication is that the results still lead to a devaluation of
women based on their physical attractiveness. However, we have also gotten
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encouraging results that point to an evolution in the perception of competence
attributed to housewives and the warmth with which career women are perceived
compared to previous conclusions from studies performed with adult samples. Yet
we should point to the limitation of this study which may influence the results: the
fact that the features used to describe each female subtype based on the literature
show similarities with some of the dependent variables of the study, namely with
the stereotypical dimensions. Therefore, new studies should be conducted along
these lines using illustrations instead of written descriptions to check whether our
results are replicated.

Although the size of our sample and the fact that it was drawn from a single
province prevent us from being able to generalize these results to Spanish
adolescents as a whole, this study does provide relevant information to be used
when planning interventions in the educational setting. These socioeducational
interventions must seek to lower and/or modify adolescents’ stereotyped percep-
tions of different types of women, especially sexy women. The purpose must be to
move towards a society in which women are no longer the target of
discrimination.
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.Qué sienten y piensan los/las adolescentes acerca de diferentes
subtipos de mujer? Una aplicacion del modelo del contenido de
los estereotipos

A pesar de los avances logrados respecto a la igualdad entre hombres y mujeres,
éstas continian siendo objeto de discriminacion, en parte debido a la asignacion
de estereotipos que las sitia en desventaja respecto a los hombres (véase, p.e.,
Cuadrado, 2004; Lopez-Saez, Morales, y Lisbona, 2008; Lopez-Saez y Lisbona,
2009). Asi, la agencia, relacionada con cualidades como dinamismo y decision,
y la comunioén, que comprende caracteristicas como el cuidado o el afecto, son
dimensiones que tradicionalmente se han asociado a la masculinidad y la
feminidad, respectivamente (véase, Cuddy, Fiske, y Glick, 2008). Esta
distincion surge, a su vez, de la realizada por Parsons y Bales (1955) entre las
orientaciones de rol instrumental —relacionada con productividad, eficacia,
independencia— y expresiva —asociada a los aspectos afectivo/emocional y
relacional.

Sin embargo, diversas investigaciones sugieren que no todas las mujeres son
estereotipadas del mismo modo, sino que son categorizadas en tres cluster princi-
pales: mujeres tradicionales (p.e., amas de casa), mujeres no tradicionales (p.e.,
profesionales) y mujeres sexys (Altermatt, DeWall, y Leskinen, 2003; Deaux,
Winton, Crowley, y Lewis, 1985; Glick, Larsen, Johnson, y Branstiter, 2005; Six
y Eckes, 1991).

En esta linea, el modelo del contenido de los estercotipos (MCE; Fiske,
Cuddy, Glick, y Xu, 2002; Fiske, Xu, Cuddy, y Glick, 1999) postula que todos
los grupos sociales son estereotipados a partir de dos dimensiones: calidez y
competencia. La calidez nos ayuda a anticipar las intenciones de otros hacia
nosotros, y comprende caracteristicas como sinceridad o afecto. La competen-
cia nos ayuda a conocer la capacidad de otros para lograr sus intenciones u
objetivos, e incluye caracteristicas como eficiencia o inteligencia. Cuddy et al.
(2008) sefialan que la comunion esta estrechamente relacionada con la
dimension de calidez, pero la agencia no lo esta tanto con la competencia.
Asi, la agencia hace referencia a la realizacién de una accién eficazmente,
mientras que la competencia alude a la posesion de habilidades y capacidades,
pudiendo tomar forma tanto de accion potencial como real. En nuestro pais se
demostrd, mediante un paradigma de priming, que la competencia es una
dimension mas relevante para la evaluacion de los hombres y la sociabilidad
para la de las mujeres (de Lemus, Moya, Bukowski, y Lupiafiez, 2008).
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Ambas dimensiones derivan de la estructura de las relaciones entre grupos,
concretamente de la interdependencia, que puede ser cooperativa o competitiva, y
del estatus percibido. Los grupos no competitivos se evaluan como célidos,
mientras que los competitivos son percibidos como ‘frios’. Los grupos de alto
estatus se evallan como competentes, mientras que los de bajo estatus como
incompetentes.

En general, las investigaciones realizadas al respecto han revelado que la
mayoria de los grupos son estereotipados como altos en una de las dimensiones
y bajos en otra (p.e., Altermatt et al., 2003; Cuddy et al., 2009; Fiske et al., 2002).
Es decir, mantenemos estereotipos ambivalentes hacia la mayor parte de las
personas pertenecientes a diferentes grupos sociales. Ello constituye una
aportacion fundamental del presente modelo, al superar la vision tradicional que
conceptualizaba el prejuicio como una antipatia univalente. En los estudios
realizados por los autores del modelo en Estados Unidos (véase Cuddy et al.,
2008) con numerosos grupos sociales (entre ellos algunos subtipos femeninos),
los resultados han confirmado que el ama de casa recibia evaluaciones de alta
calidez y baja competencia, mientras que las mujeres no tradicionales (profesio-
nales y feministas) eran evaluadas altas en competencia y bajas en calidez.
Asimismo, en consonancia con las predicciones del modelo, los participantes
percibian que las amas de casa poseen bajo estatus y no son competitivas, y las
mujeres no tradicionales (profesionales y feministas) poseen alto estatus y son
competitivas (Fiske ef al., 1999, 2002). Respecto a las mujeres sexys, en general,
son evaluadas bajas en competencia (Altermatt et al., 2003; Deaux et al., 1985;
Glick et al., 2005; Graff, Murnen, y Smolak, 2012; Loughnan et al., 2010).
Asimismo, Heflick, Goldenberg, Cooper, y Puvia (2011) encontraron que las
mujeres eran percibidas como menos competentes y menos célidas y morales
cuando los participantes eran instruidos para que se fijaran en la apariencia de
hombres y mujeres.

Estudios recientes que han profundizado en el contenido de las dos
dimensiones estereotipicas identificadas en el modelo del contenido de los
estereotipos (Brambilla, Rusconi, Sacchi, y Cherubini, 2011; Brambilla,
Sacchi, Rusconi, Cherubini, y Yzerbyt, 2012; Leach, Ellemers, y Barreto,
2007) han puesto de manifiesto la relevancia de una tercera dimension, la
moralidad, en las evaluaciones grupales. Esta dimension habia sido identifi-
cada previamente por Wojciszke (1994), poniendo de relieve su prevalencia
frente a la competencia en las evaluaciones de los demas (Wojciszke,
Bazinska, y Jarowki, 1998). Leach et al. (2007) demostraron experimental-
mente que la dimension de calidez abarca dos aspectos distintos: sociabilidad
y moralidad. La primera hace referencia al establecimiento de relaciones con
los otros, e incluye rasgos como agradable o amistoso/a, mientras que la
segunda se refiere a la correccidon percibida de los miembros de los grupos
objeto de evaluacion, e incluye rasgos como honesto/a, sincero/a o digno/a de
confianza. Los estudios también han puesto de manifiesto el rol primario y
distintivo que desempefia la moralidad respecto a la sociabilidad y la compe-
tencia en la formacion de impresiones sobre otras personas (Brambilla,
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Rusconi et al., 2011) o grupos (Brambilla et al., 2012). Dada la importancia
de la moralidad, en nuestra investigacion incluiremos esta dimension de los
estereotipos.

El MCE demuestra, ademas, que las cuatro combinaciones de alta vs. baja
calidez y competencia elicitan cuatro respuestas emocionales diferentes:
admiracion, desprecio, envidia y compasion. Especificamente, los grupos estereo-
tipados como calidos y competentes (p.e., endogrupos) suscitan admiracion,
mientras que los grupos estereotipados como incompetentes y frios (p.e., personas
sin hogar) suscitan desprecio.

Las respuestas emocionales que mas nos interesan son las ambivalentes,
procedentes de los estereotipos también ambivalentes y en los que encajan
diferentes subtipos de mujeres (Eckes, 2002; Fiske et al, 1999, 2002).
Concretamente, los miembros de grupos estereotipados como competentes y
frios elicitan envidia. Las mujeres no tradicionales (p.e., profesionales, seductoras)
encajan en esta categoria, porque son percibidas en algunos casos como posee-
doras del control atribuido tradicionalmente a los hombres (Glick y Fiske, 2001).
En contraste, los miembros de grupos estereotipados como calidos pero no
competentes, como las amas de casa, suscitan compasion (Cuddy et al., 2008;
Fiske et al., 2002).

Los estudios sobre la aplicacion del MCE especificamente a grupos de mujeres
son escasos: el llevado a cabo por Eckes (2002) sobre la percepcion de diferentes
subgrupos de mujeres en Alemania, y el realizado por Brambilla, Carnaghi, y
Ravenna (2011) sobre la percepcion de diferentes subgrupos de lesbianas en Italia.
Los resultados de Eckes (2002) confirmaron que los subtipos femeninos eran
evaluados alto en una dimension y bajo en la otra. En concreto, las amas de casa
eran el subtipo percibido como mas calido pero menos competente, mientras que
la mujer profesional era el subtipo percibido como mas competente y menos
calido. Los resultados del estudio de Brambilla, Carnaghi et al. (2011) también
revelaron que las evaluaciones de los subtipos de lesbianas variaban a lo largo de
las dimensiones de calidez y competencia. En nuestro pais se han llevado a cabo
investigaciones sobre los tres principales subtipos femeninos (mujer tradicional,
profesional y sexy) y los rasgos de competencia y sociabilidad, entre otros
aspectos (Gomez-Berrocal, Cuadrado, Navas, Quiles, y Morera, 2011; Quiles
et al., 2008), en las que, en general, se ha confirmado que al ama de casa se le
atribuyen mas caracteristicas relacionadas con la sociabilidad, a la profesional con
la competencia, y la mujer sexy se la percibe como mas incompetente.

En definitiva, si bien se ha puesto de manifiesto que las personas mantienen
concepciones diferentes de mujeres particulares en las dimensiones de calidez y
competencia, no se han realizado investigaciones que incluyan el otro componente
fundamental del MCE —los cuatro patrones de emociones—, ni la dimension
estereotipica de moralidad a la hora de evaluar a grupos especificos de mujeres.
Ademas, no existen estudios, que conozcamos, en los que se haya aplicado el
MCE a una muestra de adolescentes. A nuestro juicio, es especialmente relevante
investigar en estas muestras cuestiones de género. Asi, en esta etapa, entre otros
aspectos, comienzan a establecerse las primeras relaciones de pareja, y se produce



Downloaded by [Isabel Cuadrado Guirado] at 10:19 16 June 2014

18 1. Cuadrado-Guirado and E. Lopez-Turrillo

un incremento de los niveles de sexismo (de Lemus, Moya, y Glick, 2010; Glick y
Hilt, 2000), que en el caso de las chicas, ademas, influye negativamente en la
seleccion de sus metas profesionales (Montaiés et al., 2012).

Por tanto, nuestro objetivo general es investigar el estatus y la competicion con
la que chicos y chicas adolescentes perciben a distintos subtipos de mujer (ama de
casa, mujer profesional, mujer sexy), el contenido de los estereotipos que man-
tienen hacia ellas (basandonos en las dimensiones de competencia, sociabilidad y
moralidad) y las emociones que les suscitan (basandonos en los cuatro patrones
identificados en el MCE: admiracion, desprecio, envidia y compasion).
Investigaremos, ademas, si existen diferencias en estas evaluaciones en funcion
del sexo de los adolescentes. Asimismo, estudiaremos las relaciones entre las
variables socioestructurales y las dimensiones estereotipicas, y entre estas dimen-
siones y las emociones. A nuestro juicio, los resultados pueden aportarnos
informacion relevante sobre la aplicacion del MCE en muestras de adolescentes
que puede ser de interés de cara al disefio de intervenciones de género en el
contexto educativo.

Método
Participantes

La muestra obtenida para esta investigacion fue de 221 adolescentes, que quedd
reducida a 163 participantes (se eliminaron de los andlisis quienes no identifi-
caron correctamente el tipo de mujer que debian evaluar), de los cuales el 53.7%
eran chicas y el resto chicos. Un total de 51 participantes completaron el
cuestionario sobre un ama de casa (54.9% chicas), 66 participantes el corre-
spondiente a una mujer profesional (56.1% chicas) y 46 participantes el de una
mujer sexy (48.9% chicas). No se encontraron diferencias estadisticamente
significativas en sexo (p > .29) ni en edad en estos tres grupos (p > .54).
Todos ellos eran estudiantes en un instituto publico de la provincia de Malaga.
Sus edades oscilaban entre los 12 y los 18 afios (M = 14.33; DT = 1.11). No
habia diferencias estadisticamente significativas en edad entre chicos y chicas
(p > .05). 109 participantes (67.7%) eran espafioles/as. El resto se distribuia en
diferentes nacionalidades (p.e., argentina 5%; colombiana, 3.7%; britanica,
3.7%; rusa, 3.1%; marroqui, 2.5%; brasilefia, 1.9%; rumana, 1.9%; uruguaya,
1.2%). Estos/as participantes indicaron que su edad media de llegada a Espafia
fue de 7.06 afios (DT = 4.20). Los analisis revelaron que no existian diferencias
estadisticamente significativas en las variables del estudio en funcion de la
nacionalidad de los participantes (p > .05).

Instrumento y Procedimiento

Se elabor6 un cuestionario con tres versiones: mujer tradicional (ama de casa),
mujer profesional y mujer sexy. Los/las participantes completaron una de las tres
versiones de este cuestionario. Las instrucciones indicaban a los/las participantes
que leyeran la descripcion de uno de los tipos de mujer (presente en la primera
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pagina del cuestionario) y que respondieran al resto de preguntas del cuestionario
basandose en esa mujer. En el caso del ama de casa, a los/las participantes se les
presentaba la siguiente descripcion:

Ana es una mujer dulce, sensible y carifiosa. Siempre esta dispuesta a ayudar a los
demas. Se encarga del cuidado de los nifios, de mantenerlo todo ordenado en casa,
asi como de cocinar y limpiar. A Ana también la caracterizan su fidelidad y la gran
devocion que siente por su familia, con la que pasa mucho tiempo.

En el cuestionario destinado a evaluar a una mujer profesional, los/las partici-
pantes leian la siguiente descripcion:

Ana es una mujer independiente, que posee estudios. Siempre lucha para conseguir
sus objetivos, ya que es trabajadora, decidida y ambiciosa. Ana también es muy
segura de si misma y posee autonomia en su vida.

Finalmente, aquellos/as participantes que evaluaban a la mujer sexy encontraban
la siguiente descripcion:

Ana es una mujer atractiva, seductora y bastante coqueta. Cuida mucho su aspecto
fisico: le gusta cuidarse y siempre va a la moda. Ademds de tener una cara bonita,
posee una figura estupenda. Le encanta coquetear con los hombres.

Estas descripciones fueron elaboradas a partir de los estudios de Altermatt et al.
(2003), Deaux et al. (1985), DeWall, Altermatt, y Thompson (2005), y Wade y
Brewer (2006).

Los cuestionarios incluian una serie de escalas para medir diversas variables
que se presentaban en el siguiente orden.

Percepcion de estatus

Se midié a través de tres items adaptados de los estudios llevados a cabo por
Fiske et al. (2002): ‘(En qué medida tienen prestigio los puestos de trabajo
que normalmente ocupan mujeres como Ana?’, ‘;En general, cuanto éxito
econdmico tienen mujeres como Ana?’ y ‘;Qué nivel de estudios tienen
mujeres como Ana?’. Los/las participantes respondian utilizando una escala
tipo Likert de 5 puntos, cuyas alternativas de respuesta oscilaban desde 1
(nada) hasta 5 (mucho) en los dos primeros items, y desde 1 (muy bajo) a 5
(muy alto) en el ultimo item. El coeficiente alfa de Cronbach de esta medida
fue de .66.

Percepcion de competicion
Se midi6 a través de tres items adaptados de los estudios realizados por Fiske

et al. (2002): ‘Las mujeres como Ana tienen privilegios que hacen que las cosas
sean mas dificiles para las personas como yo’, ‘Cuanto mas poder tienen mujeres
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como Ana, menos poder tenemos las personas como yo’ y ‘Los recursos que se
destinan a mujeres como Ana son recursos que nos quitan a las personas como
yo’. Los/las participantes debian indicar su grado de acuerdo con cada item,
utilizando una escala de respuesta tipo Likert de 5 puntos (1 = Totalmente en
desacuerdo; 5 = Totalmente de acuerdo). Esta medida presentd un coeficiente alfa
de Cronbach de .79.

Estereotipos

Se utilizd una escala de dieciocho items elaborados a partir de los trabajos de
Fiske et al. (2002), Leach et al. (2007) y Brambilla, Rusconi et al. (2011). A
los/las participantes se les presentaba la siguiente instruccion: ‘Piensa en mujeres
como Ana y dinos en qué medida crees que las describe cada una de las
siguientes caracteristicas’. Para ello, debian utilizar una escala de respuesta
tipo Likert de 5 puntos (1 = Nada; 5 = Mucho). Los seis items que median
moralidad (son personas homnestas, de fiar, sinceras, respetuosas, justas, bien
intencionadas) presentaban un alfa de Cronbach de .92. Los seis items que
median sociabilidad (son personas amables, amistosas, serviciales, calidas,
agradables, de buen caracter), presentaban un alfa de Cronbach de .81.
Finalmente, los seis items destinados a medir competencia (son personas
seguras, inteligentes, hadbiles, eficientes, capaces, competentes) presentaban un
alfa de Cronbach de .76.

Emociones

Se utiliz6 una escala de 24 emociones extraidas de los trabajos de Fiske et al.
(2002). A los/las participantes se les presentaba la siguiente instruccion: ‘Piensa
en mujeres como Ana y dinos en qué medida sientes o has sentido cada una de las
siguientes emociones hacia ellas’. Los/las participantes respondian utilizando una
escala de respuesta tipo Likert de 5 puntos (1 = Nada; 5 = Mucho). Los ocho
items que median admiracion (admiracion, comprension, respeto, comodidad,
orgullo, carifio, inspiracion y seguridad) presentaban un alfa de Cronbach de
.83. Los 12 items que median desprecio (decepcion, temor, intranquilidad,
enfado, asco, odio, frustracion, resentimiento, desprecio, vergiienza, crispacion
y ansiedad), presentaban un alfa de Cronbach de .90. Finalmente, los dos items
destinados a medir pena (ldstima y compasion) y los dos destinados a medir
envidia (envidia y celos) presentaban un alfa de Cronbach de .46 y .83,
respectivamente.

Variables sociodemogrdficas

Finalmente, los/las participantes indicaron su sexo, edad, curso, pais de proce-
dencia y edad de llegada al pais si no habian nacido en Espafia.

Una vez cumplimentadas las escalas, los/las participantes debian sefialar la
etiqueta que, en su opinion, se ajustara mas a la mujer descrita al inicio del
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cuestionario y que habian evaluado: ama de casa, profesional o sexy. Cuando no
existia coincidencia entre la descripcion presentada y la etiqueta seleccionada se
eliminaba el cuestionario.

Los cuestionarios fueron aplicados por las investigadoras en el horario de clase
a estudiantes de los cuatro cursos de Educacion Secundario Obligatoria (ESO) de
un instituto de la provincia de Malaga, que participaron voluntariamente en la
investigacion. El tiempo medio destinado a cumplimentar los cuestionarios fue de
30 minutos. A los/las participantes se les asegurd la confidencialidad y el anoni-
mato de sus respuestas y se les asign6 aleatoriamente a una de las tres condiciones
del cuestionario.

Analisis de datos

El estudio de la consistencia interna de las escalas se realizd mediante el
coeficiente alpha de Cronbach. Con objeto de comprobar el efecto del sexo
de los adolescentes y el tipo de mujer evaluada sobre las variables socio-
estructurales se realizaron dos ANOVAS con ‘sexo del participante’ y ‘tipo de
mujer evaluada’ (ama de casa, profesional y sexy) como variables indepen-
dientes y las dos variables socioestructurales (estatus y competicion) como
variables dependientes. Asimismo, para estudiar el efecto del tipo de mujer
evaluada sobre las dimensiones estereotipicas (competencia, sociabilidad y
moralidad) y las emociones (admiracion, desprecio, envidia y compasion),
realizamos dos ANOVAS de medidas repetidas. El primero, con las tres
‘dimensiones estereotipicas’ como factor intrasujetos, y el ‘tipo de mujer
evaluada’ como factor intersujetos. En el segundo, las ‘emociones’ eran
incluidas en el andlisis como factor intrasujetos y el ‘subtipo de mujer eva-
luada’ como factor intersujetos. En todos los casos se comprobd mediante la
prueba de Levene el cumplimiento del supuesto de homocedasticidad. Para
llevar a cabo los anélisis de comparaciones multiples se aplicaron las pruebas
Scheffé y Bonferroni y el estadistico ¢ de Student para estudiar diferencias
entre dos medias. Finalmente, se realizaron analisis de correlaciones bivaria-
das, mediante el coeficiente de correlacion de Pearson, entre las variables
socioestructurales y las dimensiones de los estereotipos, y entre estas dimen-
siones y las emociones.

Resultados
Variables socioestructurales: estatus y competicion

El ANOVA de dos factores (Sexo del participante x Tipo de mujer evaluada)
realizado sobre la variable estatus reveld la existencia de un efecto principal del
tipo de mujer, F(2, 158) = 43.09, p < .001, nzp = .36. Los analisis a posteriori
(Scheffé) mostraron que la mujer profesional es evaluada con puntuaciones sig-
nificativamente superiores en esta variable que los otros dos tipos de mujer
(p <.001), y que el ama de casa obtiene puntuaciones significativamente inferio-
res en estatus que la mujer sexy (p < .001).
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El ANOVA llevado a cabo sobre la variable competicion también reveld la
existencia de un efecto principal del tipo de mujer evaluada, F(2, 158) = 14.71,
p < .001, nzp = .16. La prueba Scheffé mostr6 que el ama de casa obtiene
puntuaciones significativamente inferiores en esta variable que los otros dos
tipos de mujer (p < .02), y que la mujer sexy es la evaluada como mas compe-
titiva, mas incluso que la profesional (p = .006). Véase Tabla 1.

Estereotipos: competencia, sociabilidad y moralidad

El ANOVA con medidas repetidas reveld un efecto principal del factor ‘subtipo
de mujer evaluada’, F(2, 157) = 65.73, p < .001; nzp = .46. Los analisis a
posteriori con pruebas Bonferroni mostraron que los participantes evaluaban mas
positivamente al ama de casa y a la mujer profesional que a la sexy (p <.001 en
ambos casos). No habia diferencias entre el ama de casa y la profe-
sional (p = .36).

El analisis también reveld un efecto principal de la variable ‘dimensiones de
los estereotipos’, F(2, 314) = 10.65, p < .001; n2p = .06. La prueba de Bonferroni
puso de manifiesto que los tres subtipos de mujer eran evaluadas, en general,
como mas competentes que morales (p = .002), y mas sociables que morales
(p < .001). No existian diferencias significativas en las evaluaciones entre com-
petencia y sociabilidad (p = 1).

El efecto de interaccion encontrado entre el subtipo de mujer evaluada y las
tres dimensiones de estereotipos, F(4, 314) = 36.99, p < .001; nzp = .32, y los
correspondientes analisis post hoc revelaron que la atribucion de mayor compe-
tencia que moralidad y mayor sociabilidad que moralidad se producia al evaluar a
la mujer sexy (p < .001 en ambos casos). El ama de casa fue evaluada como

Tabla 1. Estadisticos descriptivos de las variables del MCE en funcion del subtipo de
mujer evaluada.

Ama de casa Profesional Sexy Total

M DT M DT M DT M DT

Variables socioestructurales

Estatus 2.73 74 389 .50 3.24 g7 335 .82

Competicion 1.81 .82 229 86 2.87 1.08 2.30 .99
Estereotipos

Competencia 3.65 S1 418 55 3.1 .80 3.71 .76

Sociabilidad 4.26 S50 3.64 .62 3.07 770 3.67 .76

Moralidad 4.14 .65 376 .63 245 7 3.51 .96
Emociones

Admiracion 3.59 J4 0 342 72 233 73 3.6 .90

Pena 272 126 194 93 220 77225 1.05

Desprecio 1.46 .60 144 53 207 .80 1.63 .69

Envidia 1.40 J9 175 94 1.84 118 1.67 .99

Nota: Las puntuaciones oscilan de 1 a 5. A mayor puntuacion, mayor evaluacion.
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significativamente menos competente que sociable y moral (p < .001 en ambos
casos). Finalmente, en la mujer profesional ocurria el patrén contrario: fue
evaluada como significativamente mas competente que sociable y moral
(p <.001 en ambos casos).

Por ultimo, los analisis post hoc mostraron que existen diferencias
estadisticamente significativas en las evaluaciones recibidas por los tres
subtipos de mujer en las tres dimensiones estereotipicas. La competencia se
asigna significativamente mas a la mujer profesional que al ama de casa y a
la sexy, y mas al ama de casa que a la sexy (p < .001 en todos los casos).
Tanto sociabilidad como moralidad se asignan significativamente mas al
ama de casa que a la mujer profesional (p < .011) y a la sexy (p < .001),
y mas a la profesional que a la sexy (p < .001 en ambos casos). Véase
Tabla 1.

Emociones

El ANOVA con medidas repetidas reveld6 que no existia efecto del factor
‘subtipo de mujer evaluada’, F(2, 156) = 1.79, p = .17, nzp = .02. Si se
encontrd un efecto principal del factor ‘emociones’, F(3, 468) = 121.17,
p <.001; nzp = .44. La prueba a posteriori Bonferroni puso de manifiesto que
la admiracion se experimentaba hacia los tres subtipos de mujer, en general,
significativamente mas que el resto de emociones (p < .001). Ademas, el
desprecio se sentia significativamente menos que la pena (p < .001), y ésta en
mayor medida que la envidia (p < .001). No existian diferencias significativas
entre desprecio y envidia (p = 1).

Encontramos un efecto de interaccion entre el subtipo de mujer evaluada y
las cuatro emociones, F(6, 468) = 20.80, p < .001; nzp = .21. Los analisis post
hoc pusieron de manifiesto que se experimentaba significativamente mas
admiracion que el resto de emociones hacia el ama de casa y la mujer profe-
sional (p < .001 en todos los casos). En el caso de la mujer sexy, solo se
establecen diferencias entre admiracion y envidia (p = .04), siendo mayor la
primera. Asimismo, se siente menos desprecio que pena hacia el ama de casa
(» < .001) y la mujer profesional (p = .001), hacia quien también se experimenta
menos desprecio que envidia (p = .04). Finalmente, el ama de casa es el unico
subtipo que genera significativamente mas pena que envidia (p < .001). Véase
Tabla 1.

Diferencias en funcion del sexo del participante en las variables estudiadas

Los analisis realizados pusieron de manifiesto que, de todas las variables medidas,
unicamente existen diferencias estadisticamente significativas en funcion del sexo
de los participantes en la dimension de competencia. Concretamente, los adoles-
centes evaluan al ama de casa (M = 3.83, DT = .44) como significativamente mas
competente que las adolescentes (M = 3.49, DT = .52), #46) = 2.37,
p=.02, r=33.
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Relaciones entre variables socioestructurales y dimensiones estereotipicas

Como puede observarse en la Tabla 2, cuando los analisis se realizan en funcion del
subtipo femenino, s6lo encontramos correlaciones estadisticamente significativas
en el caso de la mujer sexy. Concretamente, el estatus correlaciona positivamente
con competencia, y competicion negativamente con moralidad. Considerando la
muestra en su conjunto, estas relaciones contintan siendo significativas y, ademas,
la competicion se relaciona negativamente con competencia y sociabilidad.

Relaciones entre dimensiones estereotipicas y emociones

La Tabla 3 revela que la admiracion se relaciona positiva y significativamente con
las tres dimensiones de los estereotipos en los tres subtipos de mujer, excepto con
competencia en la mujer profesional. El desprecio tinicamente se relaciona sig-
nificativamente con moralidad en la mujer sexy, y lo hace de forma negativa. La
pena so6lo correlaciona positiva y significativamente con la sociabilidad en la
mujer profesional. La envidia no se relaciona con ninguna de las dimensiones
de los estereotipos en ninguno de los subtipos.

Discusion

Nuestro objetivo general ha sido investigar en poblacion adolescente el estatus y
la competicion percibidas, el contenido de los estereotipos, y las emociones que
distintos subtipos de mujer (ama de casa, mujer profesional, mujer sexy) suscitan
en una muestra de adolescentes.

Los resultados muestran, en primer lugar, que el ama de casa es el subtipo que
se percibe con menor estatus y competicion, la mujer profesional la que se evalua
con mayor estatus y la mujer sexy como la mas competitiva. Estos resultados son
congruentes en parte con los obtenidos en otros estudios (Eckes, 2002; Fiske
et al., 1999, 2002), en los que se percibe a las amas de casa con inferior estatus y
competitividad, y las mujeres profesionales son evaluadas con niveles elevados en
estas dos variables. El hecho de que se perciba a la mujer sexy como la mas
competitiva —mas incluso que la profesional— puede explicarse por la baja
moralidad que se le asigna, ya que, s6lo en este subtipo, los participantes
relacionan esta dimension de los estereotipos negativamente con la competicion.

Las relaciones entre las variables socioestructurales y las dimensiones
estereotipicas tomando la muestra en su conjunto son coherentes con hallazgos
previos (véase, Cuddy ef al., 2008) y estan en linea con las predicciones del MCE:
a mayor estatus mayor competencia, y a mayor competicion menor calidez. Sin
embargo, en los analisis por subtipos, s6lo aparecen estas relaciones en la mujer
sexy, por lo que seria necesario realizar mas estudios en esta linea con objeto de
conocer si la ausencia de relaciones en los otros dos subtipos se reproducen o se
deben a caracteristicas concretas de nuestra muestra.

El ama de casa es el subtipo femenino percibido como mas calido (mayor
sociabilidad y moralidad), pero no el menos competente. No obstante, se le
atribuye menos competencia que sociabilidad y moralidad. Asi, es el tipo de
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Tabla 3. Correlaciones bivariadas entre las emociones y las dimensiones de los
estereotipos.

Admiracion Desprecio Pena Envidia

AC P S AC P S AC P S AC P S

Comp. .49%* .09 A49%* -02 -17 -20 -07 -12 -—-12 .07 —.04 —.14
Sociab. .41%* 49** 36%* —-22 —15 —.08 26 0 .25%* 04 -.18 —11 -.05
Moral. .48** 45%* 53** —10 —.13 -30* .17 24 -18 —.09 .04 .02

Nota: *p < .05; **p < .01. Se destacan en negrita las correlaciones estadisticamente significativas.
AC: Ama de casa; P: Profesional; S: Sexy.

mujer que mas pena suscita, tal y como ocurre en trabajos previos (Fiske et al.,
2002), aunque, al igual que ocurre con la mujer profesional, la admiracion es la
emocion que se experimenta hacia ella en mayor medida. Ello demuestra que la
ambivalencia, presente tanto en las dimensiones estereotipicas, como en las
emociones que experimentamos hacia distintos grupos, también es propia de las
evaluaciones de los/las adolescentes hacia subtipos femeninos. La admiracién que
genera este subtipo estd positivamente relacionada con las evaluaciones
estereotipicas que recibe: a mas competencia, sociabilidad y moralidad, mayor
admiracion despierta.

Los resultados revelan también que los chicos atribuyen al ama de casa mas
competencia que las chicas. Es posible que las adolescentes mantengan una
percepcion de las tareas del hogar como actividades menos relacionadas con la
competencia en un intento de rechazar el rol tradicionalmente adscrito a las
mujeres. Es decir, dado que estan evaluando a miembros de su endogrupo de
género, los estereotipos que las chicas mantengan hacia otras mujeres se veran
afectados por sus metas y objetivos (véase Montaiés et al., 2012), debido a su
influencia en la construccion de su identidad como mujeres (véase, Cross y
Madson, 1997). Este es el tinico caso en el que hemos encontrado diferencias
en funcion del sexo de los/las adolescentes. Por tanto, en general, nuestros
resultados son bastantes homogéneos entre chicos y chicas, lo que puede consti-
tuir una muestra del avance hacia una educacion cada vez mas igualitaria en
valores y actitudes.

La mujer profesional, en linea con resultados previos (Altermatt et al., 2003;
Fiske et al, 2002), es considerada la mas competente de los tres subtipos
femeninos, recibiendo evaluaciones intermedias en calidez entre el ama de casa
y la sexy. Aunque deberia suscitar mas envidia que otra emocion, la admiracion es
la emocién mas experimentada hacia ella, relacionada positivamente en su caso
con calidez (sociabilidad y moralidad), pero no con competencia. Es bastante
probable que la competencia atribuida no se relacione con la admiracion que
genera la mujer profesional debido a que es un estereotipo tan aplicado a ella
(Eckes, 2002; Fiske et al., 2002) que no conlleva experimentar emociones
positivas. También encontramos que a mayor sociabilidad percibida, mayor
pena despierta este subtipo femenino. Dado que esta emocion estd asociada
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positivamente con la calidez (se experimenta hacia grupos calidos e incompe-
tentes, véase, p.e., Fiske et al., 2002), se trata de un resultado légico. El hecho de
que se produzca Unicamente en la evaluacion de la mujer profesional implica que
mostrarse de forma amable o servicial no es algo que precisamente beneficie a
este subtipo.

Nuestros resultados respecto a estos dos subtipos femeninos muestran que al
ama de casa se le atribuye mayor competencia y a la mujer profesional mas
calidez de lo que cabria esperar considerando estudios previos (Eckes, 2002; Fiske
et al, 2002; Quiles et al., 2008). Estos resultados podrian explicarse como
consecuencia de la maleabilidad de los estereotipos, o influencia decisiva del
contexto a la hora de realizar juicios sobre hombres y mujeres (véase, p.e., de
Lemus, 2007). Asi, de Lemus (2007) demostré que la competencia se activaba
automaticamente mas que la calidez cuando se presentaba a un hombre o una
mujer en su contexto tradicional (oficina o cocina). En los contextos
contraestereotipicos se activaba mas la calidez. Es decir, como explica la autora,
en el contexto de una oficina a las mujeres se las considera calidas por su
asociacion con roles de bajo estatus en este contexto (i.e., secretaria). En el
contexto de la cocina, la competencia de las mujeres en tareas que tradicional-
mente han desarrollado se torna mas importante que la calidez.

La mujer sexy se percibe como la menos moral, en linea con los resultados
obtenidos en estudios previos (Altermatt et al., 2003; DeWall ef al., 2005; Heflick
et al., 2011). Estar en posesion de atractivo fisico parece suponer un obstaculo
para la vida de muchas mujeres, a las que se percibira poco honestas, honradas o
sinceras. Ademas de la falta de moralidad, a las mujeres sexys se las suele percibir
como menos inteligentes, capaces, habiles y, en definitiva, menos competentes
(Altermatt et al., 2003; Glick et al., 2005; Goémez-Berrocal et al., 2011; Graff
et al., 2012; Heflick et al., 2011; Quiles et al., 2008), tal y como ocurre en nuestro
trabajo. También la mujer sexy es el subtipo que se percibe como menos sociable.
Estos resultados pueden explicarse considerando que, tal y como se ha demos-
trado experimentalmente (Heflick et al., 2011), las mujeres son evaluadas, en
mayor medida que los hombres, basandose en su apariencia fisica, y ello tiene
consecuencias negativas solo para las mujeres. De hecho, de los tres subtipos
estudiados, la mujer sexy es la que menos admiracion y mas desprecio suscita,
resultados lo6gicos si consideramos que la admiracion se relaciona positivamente
en este subtipo con las tres dimensiones de los estereotipos, y que genera mas
desprecio a menor moralidad percibida.

El presente estudio aporta informaciéon concreta sobre el contenido de los
estereotipos y las emociones que les suscitan tres subtipos de mujeres a chicos
y chicas adolescentes. A nivel tedrico amplia nuestro conocimiento sobre la
evaluacion de estos subtipos aplicando una version extendida del MCE (véase,
Lopez-Rodriguez, Cuadrado, y Navas, 2013) en la que se consideran las dos
dimensiones en las que puede subdividirse la calidez, asi como las cuatro dimen-
siones de emociones. Permite comprobar, ademas, cémo opera el MCE en
poblacion adolescente.
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La principal implicacion practica es que los resultados siguen incidiendo en la
devaluacion de las mujeres basandose en el atractivo fisico, pero también hemos
obtenido datos alentadores que apuntan a una evolucion en la percepcion de la
competencia atribuida al ama de casa y a la calidez con la que se percibe a la
mujer profesional respecto a las conclusiones procedentes de estudios realizados
con muestras de adultos/as. No obstante hay que sefalar una limitacion del
estudio que puede influir en los resultados: el hecho de que los rasgos utilizados
para describir a cada subtipo de mujer a partir de la literatura presentan similitudes
con algunas de las variables dependientes del estudio, concretamente, con las
dimensiones estereotipicas. Por tanto, seria necesario realizar nuevas investiga-
ciones en esta linea utilizando imagenes en lugar de descripciones para comprobar
si se replican nuestros resultados.

Si bien el tamafio de la muestra y su procedencia de una unica provincia no
permiten generalizar estos resultados a la poblacion adolescente espafola, no es
menos cierto que nos aportan informacion relevante para planificar intervenciones
en el contexto educativo. Estas intervenciones socioeducativas deben ir destinadas
a reducir y/o modificar la percepcion estereotipada que tienen los/las adolescentes
sobre diferentes tipos de mujeres, especialmente sobre las mujeres sexys. El
objetivo debe ser avanzar hacia una sociedad en la que las mujeres no
continiien siendo objeto de discriminacion.
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